b w LSS (S 3L

BRESERE 2P T2 L2 RLF RERBB LR A1 8

il T oy % = Pas.senger Characteristics a.nd Service Satlsfactlon. of EATHE - F A TR i
transferring Kaohsiung MRT by Double Rail-A Case Study of Zouying

station
fest g 10 ) IPO 2 -4 75§ % R AL S8 SR R
RN s R E e A R
UE E L Insurance Planning of International Trade in Goods-Taking High-tech I e
Goods and Steel Products as Examples
TEY B4 B &k *& ¥ 72 International Logistics Warehousing Risk .

Management

TR Tk

PADI24 38 B} -k 38 -k # 17 79 2_ #5 3¢ To Investigate the
Importance and Difficulty in PADI24 Open Water diving Skills

TR Tk

a4 e AT BRI G2

BT R FFELFD

Ay

1

Wb T BFEFEATEERN SRR fi"t%’i?vi?iﬁ?iéiﬁfﬁif?%&-ﬂr? B O
=LA IS N S

FoBER-FY A E R RARRTERARER 2 AEDE
uE ? "y - B HE 24 5 b Take the bus to love the Earth-Effect of Cognitive 130

Attitude of Saving Energy and Reducing Carbon on the Willingness to

Take Buses-ex.NTCVS’ students
SRR ECE SRR R TR R A A '}Lﬁ AR A

bty 1% Two-stage heuristic for solving dynamic and continuous berth M E S BIEE - 2w

allocation problem

e RE S N7 JE L

[T RS TR AR S SRR M (A2 K

i
E R U T ORI R R AR AR R SAEH & b

e RE S N7 JE L

2 FEEBEE Y- B R B




pd L E /T o7 LA TF]E A $7 Investigating individual

1 ST 2R NHREFT N ESE
F travelers’ perceptions of factors that determine airline choices * P [ .
R PRIFHISFFE TR~ BG4 BT BB HEBLRY
) 4 /L:’]iFé“"F‘ijll,f B3 PRA: % 3570 70 B ) \.—- oS a8 LR R iﬁi—é‘-}i . iﬁ?‘”
B2 Fed- 5P ok IR & b
3 S E L zé@zﬁaﬁv R U E LS R X R EES I =%
R N , :
e 753020 e § Py~ 7 5 Analyzing and researchin
(B H-#) 4 SEEY ¢ PR ¥ yzing 8 2 e
020 consumptlon behavior
5 | ook SRS L F s ARG T Lm0 A (LR A
B B 0o T 7 b 2T R R et d ¥ S b
6 b bty 1% Study on Relationship between Decent Work, Fair Trade and Global Flide s 5§ B
Supply Chain-the Case of Coffee Industry
T R TR S LARIR S BB S
7 PR FESD 2§ &R R AT AR
fr %éﬂ
» . » b = ~ S E SN, = o - NI -3 S i N
8 ?;%?IE:’_,, é%gﬁ*T;;%IE’_i;GiveMeCard Bl g s !;5—} B
[ =IO
2 R MR RF
e e " + \ F 75 we 4
=2 @ 4 T B e FE TUMAKHSE R MY A
Bre | e Phew @t TupfsaRp S SR T
(B 33 ) , FEA A EITFE S KA
10 L i E 4] F% H- % Xt smart store system R * e | T
lF”_L SF
11 P A & % 3TR, Bk 3 L 5 (7 4 New Thinking of Ay L e T L
PR Microenterprise-Social Media Network Marketing g
12 Fad EL¥4E CH &% BHIEAE RSN

5 R E




